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Amazon Pi Webinar – Discover 
what’s new in Amazon Pi



Welcome to Amazon Pi

We're so glad you've joined us today for Amazon Pi 

Webinar 



Agenda

1. Brief introduction to Amazon Pi

2. Latest features and enhancements in 

Amazon Pi

3. May Summer sale – best practices & use 

cases

4. Questions
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What is Amazon Pi?



Amazon Pi
An advertising tool providing comprehensive set of insights across every stage of the customer  purchase 
journey that helps you make smarter decisions.

Build brand
awareness

Increase Consideration
(Traffic)

Drive Purchase

Build Brand Loyalty

Media Objective Pi Insights

• Search Performance

• Product Search Ranking

• Alternate Purchase

• Glance View Trends

• Audience Planning Insights

• Customer Profile

• Sales by Geography

• Market Basket

• Price Distribution

• New and Repeat Customer Trends

• Customer Lifetime Value

• Reviews and Rating
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Live Demo -

Navigation of the tool
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Latest Features and 

Enhancements in Amazon Pi
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Enhancements in 

Sales by Geography report



What’s new in Sales by geography report:

1. You can now track hourly sales (units sold) in the 

last 24 hours, available up till 4 hours from the 

current hour.

2. You can now analyze gross sales by revenue vs net 

sales by revenue to derive insights on return and 

cancellation rates.

The Sales by geography (SBG) report helps to understand the sales trend on Amazon for the 

selected category/ subcategory across different time periods and geographies.



3. You can now analyze gross sales by units vs 

net sales by units to derive insights on return 

and cancellation rates

4.  You can now use the Indexed market 

share to understand changes in your brand’s 

market share vis-à-vis your competition.



5. You can now analyze state-level sales 

performance across India through an interactive 

heatmap.

6. Discover growth opportunities in top 5 states 

where subcategory demand is high, but your brand 

penetration is low.



How will you utilize this report?

1. Monitor hourly sales over last 24 hours to gauge peak purchase periods and plan your promotions 

and campaigns accordingly.

2. Analyze gross sales vs net sales to derive insights on return and cancellation rates.

3. Discover region wise sales distribution for your brand to plan your inventory and geo-targeted ads.

4. Discover potential growth opportunities in states where the subcategory is strong, but your brand is 

underperforming.

5. Compare your brand's state-level performance with subcategory benchmarks to understand your 

brand’s position relative to the market.

6. Analyze glance views share as a %of pan-India to understand awareness levels by state, then 

correlate with sales performance to identify conversion gaps.

7. Track enhanced downloadable files with ASIN wise sales & Sub-category wise sales for your brand.
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Alternate Purchase



Alternate purchase report:

1. The report provides top 5 alternatively purchased 

brands and products in the selected 

category/subcategory.

2. An estimated potential unit sale lost to your

      brand in your sub-category/category level.

The Alternate Purchase report highlights the top products and brands that customers 

purchased instead of yours.



3. You can also view the list of alternatively 

purchased products for a selected ASIN, along 

with their estimated sale volumes.

4.  You can now also Include/exclude your 

brand’s products from the list of 

alternatively purchased products.



USE CASE :

1. Identify where competitors are winning on price and make quick corrections to recover 

lost sales.

2. Discover the top brands customers are choosing instead of yours and target the same.

3. Refine your product catalog based on what shoppers are actually buying to drive 

higher traffic and conversions.
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How to enable Agency 

access on Pi?



✓ Share your Pi company name, Pi brand name and advertising entity id with your Ads Account 

Manager.

✓ Ads AM will share the details with Pi team and we will enable agency addition feature.

✓ An online form will also be shared along with webinar’s session summary where agency 

request’s can be submitted.

✓ Post you receive communication from Ads AM, you can start adding agency users.

To get your agencies added on Pi, please follow below steps
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Pre sale – best practices & 

use cases



Discover which keyword types present the biggest 
growth opportunity

1. Understand your category’s search pattern basis the 

distribution of searches across branded, competition 

and generic keyword groups.

2. Use this search keyword distribution trend to plan 

your Sponsored Ad budgets in the category.



Which keywords are shoppers using in your category & are 

you targeting them?

1. Download keyword report to get top customer 

searches in the category 

2. Use this report to identify important keywords 

to bid on - basis their search volume, your 

current SOV and other performance metrics. 



Benchmark your performance against category and identify key 

improvement areas

1. Download search advertising benchmark 

report

2. Compare your brand’s performance with 

category benchmarks & review Ad 

performance metrics (ACoS, CTR, etc.) to 

identify growth opportunities for your brand.



What are your top rated and most reviewed products in the 

recent time?

1. Identify your top rated/reviewed products 

across months and promote them during 

sale

2. Identify bottom rated/reviewed products 

and improve its visibility among potential 

customers

3. Monitor reviews and ratings for newly 

launched products



View your Market Share

1. You can now use the Indexed market share 

to understand changes in your brand’s 

market share vis-à-vis your competition.
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During sale – best practices 

& use cases



Track hourly sales

1. You can now track hourly sales (units sold) in 

the last 24 hours, available up till 4 hours 

from the current hour.

2. You can now analyze gross sales and unit 

derive insights on return and cancellation 

rates.



Measure your brand’s visibility throughout the sale event

1. Brand visibility during the sale period is 

important. Higher the visibility, better are the 

chances of customers discovering your 

products. 

2. Understand the impact of your Sponsored Ad 

spends on Amazon in driving your SOV.

3. Use filters like keyword groups, 1st page or 

overall SOV and Sponsored product or 

Sponsored Brand Ads to identify SOV data at 

granular level.



Which ASINs are gaining or losing visibility on Amazon 

search result page? 

1. Track the rank at which 

your ASINs are appearing on 

search result page 

2. Identify underperforming 

hero products and boost 

them via ad campaigns.



Subscribe and get Pi reports delivered to your mailbox
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Poll & Questions
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                         Thank You!

For any support, please reach out to your Amazon Advertising POC or write to 

contact-pi@amazon.com
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